Officially Un-Hip

Cub fans have seen it: a commercial during broadcasts for Belvedere, the Luxury Vodka.

It’s lighted straight-on, like a bad home movie, with an obnoxious rap song that I can’t listen to long enough to quote. The main actor (I’ve confirmed that it’s Vincent Gallo) is dressed in black leather. He defaces a painting with a Sharpie while he stares possessively at a hot model draped on his shoulder. He’s holding a fifth of Belvedere. I didn’t see a glass.

I don’t dislike this ad. I actively, fervently hate it. 

Everything about it is ugly. 

I’ve researched and learned it was directed by one Terry Richardson, supposedly the hottest, hippest, photographer around. He shows up near the end, flannel-clad and heavily tattooed, pointing a camera at the uh, camera.

The soundtrack is performed by RZA, late of the Wu-Tang Clan, an allegedly hot rapper. 
If I sounded like that, I’d hide behind initials, too.

Okay, gang. How does this say “luxury vodka?” What psychological hooks have been dropped for us? WHAT ARE THEY THINKING?

Most ads, especially for “luxury” items, show us something that can be construed as beautiful. 

The answer, apparently, is that ugly is the new beautiful. The really hip folk don’t don designer clothes and visit barber shops. They dress in what looks like resale shop flannel (it’s probably $300 at Abercrombie, or wherever we’re supposed to shop) and getting a new tat, preferably a shocking, threatening image, every week.

And swig some Belvedere, right out of the bottle.

I can’t believe you want to see it, but here: http://www.youtube.com/watch?v=Zf-8nrEdldg
If it makes you want a drink, get some Absolut.

